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M1 (iine) M2 a1 ine) Trains
21 stations 18 stations 90 trains
North - South East - West 3 types
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STROER

Metro users
Traffic

Passengers distibution between Metro lines:

M1: 55% | M2: 45%

810 000

daily / before pandemy

994 000

daily / October 2022

1000 000+

daily / today

25M+

passengers / monthly

220M+

passengers [ anually

39%

passengers recognize that their pay
is enough for all expenses

<) 60%

passengers left at least once during
the holidays last year

68%

passengers possess drivers
license

650K

unique recipient / daily

2.4M

unique recipients / monthly

. ]))

78%

passengers know more than
one language

93%

passengers use the
internet

67%

passengers have at least one
car

Source: Metro Warszawskie | 2024
Source: Target Group Index | Kantar Millwardbrown | 2018
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Annual traffic comparison

-4 W :‘ ﬁ SEP_NORA ~ s ™
M+ visitors annually
Shopping malls (Largest Westfield “Arkadia”)

27M+ passengersannually [l 220M+ passengers annually

Rail stations (Largest Wroctaw Giowny) Warsaw Subway




STROER

Metro users

Demographics

Marketing potential:
young & active

29%

women

45%

UPTO18 16%

19-25

26-35

36-45

46-55

56+

60%

work professionally

32%

learn / study

etro Warszawskie 2024



Subway around the world

11

Metro Platforms

E==-3

Metro Trains

New York

DOOH

50%

O

50%

OOH

DOOH

25%

75%

OOH

London Warsaw

DOOH DOOH

35% 50%

o O

65% 50%

OOH OOH

DOOH DOOH

e o)
15% _ 99%
85% 1% :

OOH OOH

SOURCE: Outfront Media 2024 & Global 2024
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STROER

Metro Trains « 2024
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STROER TV

Product description:

STROER TV is a network of nearly 2,000 screens located in Warsaw Metro train cars.
The screens attract passengers' attention with high-quality information and cultural content.
Present your brand to over 25 million recipients (monthly) who spend an average of 30 minutes

traveling by subway several times a week.

OFF PEAK PRIME TIME
06:00-07:00 07:00-09:00
09:00-16:00 16:00-19:00
19:00-24:00

Product details:
Metro lines Type
M1 & M2 Full motion video
Spot length Loop length
15 seconds 180 seconds

Product distribution within trains

100% trains

Size

22-24" |16:9

Number of screens (planned)

1824

2024 STROER Polska Sp. z
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LivelLine

Product description:

LiveLine is a new digital transit format in Warsaw Metro wagons. It is an innovative medium on

a European scale.

OFF PEAK PRIME TIME
06:00-7:00 07:00-09:00
09:00-16:00 16:00-19:00
19:00-24:00

Product details:
Metro lines Type
M1 & M2 Full motion video
Spot length Loop length
15 seconds 180 seconds

Product distribution within trains

60% trains

Size

37" [16:4.5

Number of screens (planned)

1908







Metro MAX

Product description:

Metro MAX is a new way to reach an even wider audience in Warsaw Metro wagons. It provides
a one-of-a-kind experience enabling you to reach commuters, city dwellers and tourists alike.

Metro MAX is the synergy of all our products in metro cars. It enables advertisers to increase
engagement with potential consumers through STROER's new, dynamic digital screens.

OFF PEAK PRIME TIME
06:00-07:00 07:00-09:00
09:00-16:00 16:00-19:00
19:00-24:00
Product details:
Metro lines Type
M1 & M2 Static | Motion video
Spot length Loop length

15 seconds 180 seconds

Size

24-37"|16:9/4.5

Number of screens (planned)

3732
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Metro Platforms « 2024
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Tri-Play

Product description:

Tri-Play is a new transit format that carries the power of digital to the subway corridors,
providing a one-of-a-kind experience, reaching commuters, city residents and tourists. It
provides a captivating environment with innovative brand storytelling opportunities that
enable advertisers to increase consumer engagement through new dynamic digital screens
Tri-Play by STROER.

OFF PEAK PRIME TIME

06:00-07:00 07:00-09:00

09:00-16:00 16:00-19:00

19:00-24:00

Create

Product details:

Metro lines Type Size

M1 Full motion video 75"x3|16:9

Spot length Loop length Number of sets (planned)

15 seconds 180 seconds 139

COPYRIGHT © 2024 STROER Polska Sp. z 0.0. ALL RIGHTS RESERVED LAST REVISED 1/3/2024



COPYRIGHT & 2024 STROER Polska Sp, z 0.0. ALL RIGHTS RESERVED LAST REVISED 1/3/2024



Metro Wall (packages)

Product description:

Metro Wall is a new transit format in the Warsaw Metro. llluminated platform walls reach
commuters as they enter the station platforms. Metro Wall package consists of four Metro Walls
at four stations, which rotate to the next location after 10 days. Thanks to this, the monthly

campaign includes 12 stations of the first line of the Warsaw Metro.

The design of the package, based on research on the mobility characteristics of Metro users,
allows you to maximize the reach of the campaign and reach virtually all passengers of the first

line of the Metro.

Product details:

Metro lines

M1

Campaign duration

30 days

Number of clients

1-2 per station

Type

Static
(Premium Backlight)

Campaign
4 walls in rotation

Number of packages

6

Size

40-72m?

Exposure

12 walls/30 days

Packages




Metro Wall (select station)

Product description:

Metro Wall is a new transit format in the Warsaw Metro, illuminated platform walls reach
commuters as they enter the station platforms.

Selected four most important stations (i.e. Centrum, Politechnika, Swigtokrzyska and Plac
Wilsona) are available to customers individually. Each of these highest traffic stations gives you
the opportunity to maximize the Impact of your campaign.

Product details:
Metro lines Type Size
M1 Static 40-72m?
(Premium Backlight)
Campaign duration Campaign Exposure
30 days 1-2 walls/station No rotation
Number of clients Number of stations
1-2 per station 4

Available stations

Centrum | Politechnika | Swietokrzyska | Plac Wilsona




/ .

Swietokrzyska




Digital Metroboard

Product description:

Digital Metroboard is a network of 28 digital screens placed on the platforms of 7 stations of the
second metro line. It is one of the first advertising products on the Polish market that takes full
advantage of the possibilities of Digital out of Home - combining mass reach, a unique
environment devoid of visual chaos and modern forms of content broadcasting.

OFF PEAK PRIME TIME
06:00-07:00 07:00-09:00
09:00-16:00 16:00-19:00
19:00-24:00
Product details:
Metro lines Type Size
M2 Full motion video 138" |16:9
Spot length Loop length Number of screens
15 seconds 180 seconds 28

Number of locations

7 main stations







Metro Billboard Premium

Product description:

Metro Billboard Premium are illuminated media in the underground corridors of the Warsaw
Metro. They reach pedestrians and public transport passengers, perfectly blending into the
urban fabric. “Backlight” lighting makes the customer's message perfectly visible 24 hours

aday.
Product details:
Metro lines Type Size
M2 Static 9-36m?
(Premium Backlight)
Campaign duration Campaign Exposure
30 days 10 20
Billboard Premium with rotation

Number of products

~40

Number of packages

4

Packages
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Metro Citylight Premium

Product description:

Metro Citylight Premium are illuminated media at the entrances and underground corridors of
the Warsaw Metro. They reach pedestrians, public transport passengers and drivers, perfectly
blending into the urban fabric. “Backlight” lighting makes the customer's message perfectly

visible 24 hours a day.
Product details:
Metro lines Type Size
M1 & M2 Static 2m?
(Premium Backlight)
Campaign duration Campaign Exposure
15-30 days 23-24 39-48

Number of products

~240

Citylight Premium

Number of packages

12

with rotation
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stroer.pl
Plac Europejski 2 | 00-844 Warszawa

—

LinkedIn | Faceook | YouTube
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' YOU POLISH AUDIEN
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