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WARSAW METRO ENVIRONMENT

Commuters love Warsaw Metro!



COMMUTERS’ 

PREFFERED MEAN OF 

TRANSPORT

Subtitle here

What changes people when

they said should is their action

and discipline or spirit lorem

ipsum dolor sit amet believe

they are being questioned

about the artistic effect of the

product and so forth lorem is

awesome

1 Środowisko

METRO
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https://www.youtube.com/watch?v=9dAV7cjnoII



of passengers

evaluates Warsaw Metro 

as

at least „good” 

mean of transport

1 Warsaw Metro environment

Metro is Warsaw residents’ favourite

way of commuting

96%



96% punctuality

95% velocity

93% safety

Source: Study of Warsaw Metro passengers’ satisfaction 2016, n=2019. 

1 Warsaw Metro environment

88% cleannes

89% informating system

Metro is Warsaw residents’ favourite way of commuting

Factors making the 

Warsaw Metro a special

place for marketing 

communication



PASSENGERS

Attractive target audience



Warsaw Metro passengers – yearly figures

2 Passengers
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64%

29%

5% 2%

working

studying

pensioner/rentier

unemployed

2 Passengers

Source: Study of Warsaw Metro passengers’ satisfaction 2016, n=2019.   
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Warsaw Metro passengers age structure



2 Passengers

Get to know the potential of Warsaw Metro!

Source: Study of Warsaw Metro passengers’ satisfaction 2016, n=2019; Warsaw Metro Annual Report 2016  

in 19-45 age range

73% 

working passengers

64% 

passengers a day

680 k

171 milions of passangers a year

studying passengers

29% 



2 Passengers

TRANSPORT INTENSITY

M1 LINE 

M2 LINE 

uses Metro everyday or

couple Times a week

uses Metro everyday or

couple Times a week

from 

3 min

up to  

39 min

Average travel time:   15 minutes

TRANSPORT DURATION



Source: Warsaw Metro Annual Report, 2016

2 Passengers

Low advertising clutter

Constant ad formats

171,26 mln
Passengers a year

680 tys.
Passengers a day



LCD W WAGONACH 



LCD screens
• Network of screens in Warsaw Metro wagons

• Commercial spots blended into news loop

Resolution in each type of wagons: Metropolis: 1280x1024 px |  Series 81: 1280x768 px | Inspiro: 1920x1080 px

Content: TV spot, cinematographic spot, animation, outdoor/ digital/ press advertisement adapted to Metro specificity



LCD Screens in Warsaw Metro wagons are electronic vehicles emitting

advertising spots. Available in Metro advertising offer by Ströer

1926 screens

Vast network of electronic screens

located in each metro wagon

Quality

Emission of dynamic spots

in HD quality, dedicated graphic

team

Cost that pays off

Effective reach to vast

audience (500 000 daily)

Big impact

Strategically allocated screens

Dedication

Creative, audience engaging

campaigns with possibility of 

real-time content adjustments



Trains

Wagons

Screens
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Technical specification

Resolution in each wagon type:
Metropolis: 1280x1024 px

Series 81: 1280x768 px

Inspiro: 1920x1080 px

Content formats:

Formats: jpeg, png, bmp, psd, ai, eps, pdf

Fonts changed into curves

Formats: Mp4 (h.264), wmv, avi, (divX, Xvid), mpeg ½, QuickTime (mov)

Screens do not emit sound! Add subtitles if neccessary

Campaign will be emitted in all kinds of wagons

Graphic assistance

Ask us about our

dedicated graphic team 

and consult, collaborate, 

create at preferential

prices

Graphics

Video



15 minute-long loop in 1/3 consists of informational and entertainment-related content created by INFOSCREEN 

editorial team and external suppliers. Commercial spots are blended in with informational content taking 2/3 of 

whole lenghth.

Why 15 minutes? That is exactly the amount of time that average commuter spends in metro wagon. Taking

under consideration information about metro users lets us effectively use the potential of our infomercial carriers.  

1/32/3

15 min



Metro opening hours

EMMISION 5-30 seconds
PRICE DEPENDS ON LENGTH



Duration

5’’

8’’

12’’

15’’

20’’

25’’

30’’

Screenings
per hour

1
2
3
4
5
6
7
8

Amount of days

at will

Flexible offer allows for ex. using 5 seconds-long spot emmited 8 times per hour for 5 days



▪ Size: 3,0x1,7 m

▪ Surface: 5,1 m2

▪ Quality: HD 1280x720

▪ Format: 16:9

▪ Material: TV, cinema spot, static jpg

• Every day, it engages and grabs attention of as many as 85% out of 

approx. 500,000 underground users

• The programme is interspersed with advertising spots

• full support (both technical as well as creative) in the production and 

adaptation of materials such as: TV and cinema spots, films made 

using flash technology, outdoor layouts, press advertising, 

animations or photographs



The highest quality and engaging content!



Examplary content



TARGET

Reaching with your
statement to potential

buyers:
-64% passengers work

-29% of them study

Warsaw Metro gives
transport to 680 000 

passengers daily

TIME

Our news loop is 15 minutes
long which equates the average

travel time

That’s why passengers are
exposed to content for long

period of time without getting
bored with same information. 

PLACE

Uniqueness of Warsaw 
Metro environment 

transfers directly into high 
visibility of advertising and 

its later recall.  

Ströer is the only
administrator of adveristing

space in metro stations, 
platforms and wagons

EFFECTIVENES 

Thanks to attractive news 
loop which creates

interest among
passengers, commercial
content is a non-invasive

advertisement



Metro advertisement: 

Stategically placed carriers maximize

passengers’ contact with marketing content

Possibility of creating special offer

consisting of different advertising

formats

An effective way to create an image 

campaign that reaches to attractive target 

audience

Effectiveness of campaigns validated by 

studies and tests



DZIĘKUJEMY ZA UWAGĘ!

Ströer Group in Poland 

Plac Europejski 2

00-844 Warszawa

tel. +48 22 444 26 01


